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Sequoia Capital

SEQUOIA¥CAPITAL

Design Development | 8 BetE
January 22, 2014 — NGl Sl AL o

OVERALL PLAN FIRST FLOOR
SEQUOIA¥CAPITAL Gensler

Cultivating growth is based on the dichotomy of a strong
framework combined with the unrestrained nature of growth.

It draws the direct comparison of an innovative company as a
seedling. It is boundless potential, poised to take root with Sequoia,
and sprout, shoot, spring into the global community.

OVERALL PLAN SECOND FLOOR
SEQUOIAY¥CAPITAL Gensler

olivia hyde



| HllWIHIIIII

y """""”‘“‘""”" ‘”ﬁ?ﬁ!””"""“ e

i mnmn "“"I" |i |||||||| .

Ml\ ““iu! _ -
“i I B G —
N — — = p—
.. = —— |
’ = 7—;; = ;%__——_T = —
il w: u T = =

N\
N

|eaide) eionbag

pry 1

o / i'.“i‘
- f L
74 ‘ { ;;
.
/ [
A 41\“
[ ; V.
1| . ‘ Y
[ " 4
B p 4 AR
Ay \ | H |
3 — 1 y - ! | ‘ ‘ ”I H |
I P .~;‘U T i | [l
e | ;, e X h 1 \ |‘ ‘
. “ij‘ LA “, | ; ! f
i | ERSRIRR | 11
| (R {1 w ‘
23 ] i T
i | i H
tF — A | |
! [ b il M IH ’ |
e L0 L rL
| iy | ot “iﬂ
‘ s e i
i} Af‘ }‘JMI‘ g Il i
7 o - p‘-
] :‘ y 4 Rl I oy ) ‘
. y )
l f L
lu\ | M'”’IHH
V4 [

H
m.




Sequoia Capital

olivia hyde



leaide elonbag

‘ i |\| |||||||||||mmm||||||H|||||!|||||||||||'|ﬂ|_||_"|’|’

I ‘iill i i
. |‘“luu T

N “I“Hhh i,
. llmi' i

i =
4

olivia hyde



Lam Research

2. Branding / Look & Feel

1. Design Principles

Lower panels to increase visibility.

As part of leadership’s vision to break down silos and
shift to an open collaborative workplace, lowering
panels at the desk helps to increase visual connection
and embrace a more collaborative culture through
visual awareness of proximity to others. Encouraging
behavioral shifts to better support individual work in
an open work environment, such as self-regulated
lowering of voices while in a conversation to avoid
disturbing neighbors, is also enhanced through this
visibility.

RELATED CORE VALUES

mutual trust and respect

open communication

think: customer, company, individual

6l ALam

-
.4 The Lam Research Experience should convey aspace  The palette shown reflects Lam Research’s mature,
> which is at once: intelligent attitude to space and work. It coversa
spectrum of materiality to adopt into the workplace
4 = logical design, ranging from a more refined attitude to a more
44 » structured dynamic one.
> = controlled
>>< = serious For work settings that influence a more quiet or formal
4 = transparent behavior, for example the Library or Boardroom, the
}4 « open more refined side of the palette is appropriate. For
’ = secure active zones such as the Fitness Center and Town
» = protected Hall space, the dynamic side of the palette is more
> = proprietary appropriate. Spaces like the workstation zones and
=« refined meeting spaces may fall somewhere in the middle of
< « reserved the spectrum.

Locate built zone in more strategic
locations so sight lines are not
blocked.

While it is important to support teams with enclosed
meeting spaces nearby, it is equally important to
maintain visual connection to adjacent teams, to open
the lines of communication across functions.

RELATED CORE VALUES
open communication
teamwork

Global Design Guidelines | v.1.4 | 2015-05-22

Alam

Global Design Guidelines

14120150522

Provide open meeting spaces.

To support the shift to becoming the most
collaborative company in the industry, increasing the
opportunity for ad hoc discussion, and thus more
opportunity for value creating innovation, is greatly
improved through the introduction of open meeting
spaces in the open plan.

RELATED CORE VALUES

innovation and continuous improvement
open communication

teamwork

Design Principles

Reduce workstation and enclosed
office footprints.

In shifting to an open collaborative workplace, an
exchange of under-utilized cubicle footprint and
enclosed office footprint for more collaboration
spaces, such as meeting rooms and open meeting
spaces, Is necessary.

RELATED CORE VALUES
mutual trust and respect
think: customer, company, individual

MMOSERASSOCIATES [ 17
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6. MEETING SPACES

GENERAL

When creating meeting spaces, the Lam Research
Experience (see pages 12-13) should be considered
and kept consistent from building to building.

As meeting spaces are shared by everyone, we
recommend that they are treated like landmarks in
the workplace, and color coded with an accent color
to reflect their size and type for easy orientation and
wayfinding.

The recommended sizes and numbers of enclosed
meeting rooms are as follows:

No.per i SIZE i @200
SEAT (sf) iSEATS...
Phone (1-2P) 1:20 60 10
Huddle (3-5P) 1:40 120 5
Small (6-8P) 1:40 200 5
Medium (8-12P) 1:80 300 3
Large / Board (14-18P) i 1:100 500 2
Multi-Purpose (18-36P) | 1:200 : 800 1

Open meeting spaces, on the other hand, vary in size
but should generally cater to 2-4P per setting. Teams
should be able to access an open meeting space easily,
as an alternative to an enclosed meeting room.

- Alam

Global Design Guidelines | v.1.4 | 2015-05-22

Phone Rooms are highly utilized types of meeting
spaces, and the Large Conference Room / Boardroom
is often frequented by visitors. For these reasons,
both space types should be designed in a similar tone
to Lobby / Reception Areas (see chapter 9) - one that
is more directly branded as “Lam Research”.

P

Huddle Rooms, Small Conference Rooms, and

Medium Conference Rooms should be accented with
color. Shades of green, purple, or orange are good
choices as they respond to nature, growth, ambition,
stimulation and creativity. Reds and yellows should be
avoided, as they can be a bit too intense.

Multi-Purpose Rooms should embrace a more
dynamic, vibrant palette.

¥ |

While open meeting spaces should be a little more
subdued, in tones of blue.

Global Design Guidelines | v.1.4 | 2015-05-22

Branding / Look & Feel

MODULARITY

+ =

1-2P 1-2P 3-5P

Modularity allows for easier planning and construction,
as well as greater flexibility to facilitate change.

In the case of enclosed meeting rooms, a 3-5P Huddle
Room is the same size as two 1-2P Phone Rooms,
and happens to be the same size as an enclosed office
as well. This means, if there is a need to increase the
number of Huddle Rooms, there is an option to knock
down the wall between two adjacent Phone Rooms to
do so. Or, if there is a need to increase the number of
offices, a Huddle Room could be converted (and vice
versa).

Each meeting room size shares one same dimension
as its smaller counterpart. This offers the flexibility to
increase or reduce meeting room sizes if necessary.

The entire workplace should be planned and designed
with these flexibilities in mind.

Meeting Spaces

MMOSERASSOCIATES B 113

8-12P

14-18P

18-36P
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MEDIUM CONFERENCE ROOM (8-12P)

banquette seating

BAR HEIGHT SPACES / LANDING SPACES

acoustic wall and acoustic soffit helps to dampen
the sound generated from conversations in the open

= ALam

5' gap between display wall and
table for optimized telepresence

20
I
interactive video wall
(e.g. Prysm)
15"
Global Design Guidelines | v.1.4 | 2015-05-22 Meeting Spaces
Global Design Guidelines | v.1.4 | 2015-05-22 Meeting Spaces

RECOMMENDATIONS

Medium Conference Rooms are bookable meeting
spaces for conference calls and medium sized
meetings.

Key elements to be incorporated:

full height glass front with glass door (black frame)
privacy film on glazing (typically a frosted film from
30" above finished floor to 60" above finished floor
- see page 23 for sample finishes)

magnetic back-painted glass panels for writing

2 adjacent walls with acoustic finish

acoustic ceiling

credenza with a horizontal surface to serve catered
food for lunch meetings

perspective table

bangquette seating along the wall for additional
seating capacity

accent color

PLANNING AND ADJACENCIES

Medium Conference Rooms should be accessible in the
open plan to teams within the building, as well as to
groups from other buildings.

A landing space (see pages 48-49) should be located
outside these rooms for pre- and post-meeting spill
out. There should also be some buffer space between
the room and any nearby workstation zones, so that
when people gather outside the room, the acoustic
impact on heads-down work is reduced.

MMOSERASSOCIATES R 149

RECOMMENDATIONS

Bar Height Spaces / Landing Spaces are non-bookable
open meeting spaces designed for quick stand up
meetings. They are most useful right outside meeting
rooms for pre- and post-meeting spill out.

Key elements to be incorporated:

= acoustic wall

= acoustic ceiling

= accent color

PLANNING AND ADJACENCIES

Stand up meeting spaces are ideal in high foot traffic

areas. These include spaces right outside meeting
rooms, along corridors, near hydration stations, etc.

MMOSERASSOCIATES R 155
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9. Lobby / Reception Areas

When creating lobby / reception areas, the Lam
Research Experience (see pages 12-13) is most critical,
as these are the first spaces for Lam Research to make
an impression with guests, visitors, and prospective
talent.

INFRASTRUCTURE

LIGHTING (footcandles) ACOUSTICS (NC)

Lobby / Reception = 20 general 35-40
= 28 over reception desks
and interactive displays

NOTES:

= please refer to local codes for energy requirements,
which may suggest more complex requirements for
lighting e.g. California Title 24

please coordinate placement of switches and
outlets with color back glass / tv screen / fabric
panel locations

w ALam

Global Design Guidelines | v.1.4 | 2015-05-22 Lobby / Reception Areas

EQUIPMENT

As the Town Hall duals as a large break room, it should
be equipped with the following:

refrigerator

sink

dishwasher

water filter

microwave

coffee machine

vending machine (optional)
recycling bins

trash

compost receptacles (as required per local
jurisdiction)

PLANNING AND ADJACENCIES

U2Jeas9y We

The Town Hall should be centralized and accessible to
teams within the building, as well as to groups from
other buildings.

There should be no more than one per building, to
facilitate more chance interaction between teams.

As break areas are typically “noisy” zones, it is highly
recommended to plan small collaboration spaces
(e.g. Open Meeting Tables - see pages 54-55) on the
periphery to act as a buffer space with workstation
zones.

MMOSERASSOCIATES BR 167

RECOMMENDATIONS

Lobby spaces are unstaffed waiting areas, while
Reception Areas are hosted by a receptionist, complete
with a check-in / reception desk, waiting space, and
digital displays. A sample layout is shown on the left,
and in the next two pages.

Key elements to be incorporated:

= arefined, reserved, but welcoming look and feel

= higher end materials to convey appropriate
sophistication and achievement, without looking
too expensive

= blond timber floor finish

accent lighting over reception desk and seating

areas

= accent carpet under seating areas

PLANNING AND ADJACENCIES

The office areas should be fully secured from the
Lobby / Reception Areas.

Lobbies should be no smaller than 100sf.

Reception Areas should be no smaller than 400sf.

MMOSERASSOCIATES R 175
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Visa | Market

SPACE VISION
Major Program Areas
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FLAN OFTIONS:

VL | e et Yy Pty | T OO W Scheme 1:
Universal

Scheme 2a:

Activity Office

Hoor plan byout that splores
smaler footprint workstations
and clhos and provides a
variety of shared spaces.

The bByout alows employess
0 'waork everywher=, gaing
bebveen their workstation
and shawed spaces, for both
llaboration and foous,
scattered throughout the
amfire building.

Scheme 2b:
Network Office

Foor plan byout that arganizes
different depatments into
neighborhoods and slminates
asigned workstations or
majorily of st

The byout allows Vi
emplyess to work everywhae,
fnding workspaces that it ther
=k, l=am, or mood throughout
the day.
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Facebook, Seattle

Design & Space Gulde

Version 3.0
Updated
21 February 2013

f Design & Space Guide
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NetApps Playbook

-

NetAppr

Dasign Playbook

20 July 2010 Croft &2
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The NetApp Playbook was designed for NetApp, an online cloud company, which was looking to open offices internationally. While working at HOK, | worked on this design handbook that was then distributed to local firms to carry-out the
vision HOK had developed with NetApp for their branded office spaces. The chapters included open layout office, private office, small, medium, and large meeting space, lounge and reception, among others. There were minor adaptations for
North America, Europe, and Asia.
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